SAP EMARSYS B2B
ENGAGEMENT

Strengthening marketing and sales
cooperation in the B2B sector

WHAT IS IT ABOUT? 20T

Challenge

Fill the gap of real-time B2B integration between
SAP Emarsys and Sales Cloud V1 and V2

Increase efficiency and collaboration between
marketing and sales teams in the B2B sector

Reply Solution

SAP EMARSYS

Reply developed a B2B integration (without CDP)
between SAP Emarsys and SAP Sales Cloud V1
and V2

Real-time data synchronization in both directions
for contacts and accounts

New “Marketing Insights App” as central platform
for customer insights and sales interactions

Make use of all available sales objects for targeted
marketing campaigns

Identify campaign success and track success from
“initial contact to order”

Lead Nurturing

Segmentation, Personalisation

Preferences
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WHAT ARE MY BENEFITS? [l

Improved marketing campaigns
Use all available sales data, such as order history,
for precise marketing segmentation.

Improved sales efficiency

Provide your sales team valuable marketing
insights to target potential customers more
effectively, such as captured interests.

Seamless transfer of qualified leads

Provide qualified leads after lead nurturing and
scoring automatically to sales team - including key
customer insights and preferences.

Marketing Insights App

An app that provides your sales team valuable
marketing insights in Sales & Service Cloud.
Maintain captured customer preferences. Obtain
marketing consent via DOIl. View latest email
campaigns - all synchronized in real time!

Sales Campaigns
Send email-campaigns directly from Sales Cloud
via Emarsys.

Transactional Sales Data

Orders, Visits, Tasks, Phone

Content, Automatisation, Analytics Lead Scoring Sales Campaigns Calls, Opportunities
No CDP g
needed! F
©
Q
e Interactions Sales Objects
360 Profiles Lead Transfer Bi-directional sync of )

Contacts & Accounts With assigned insights

Real Time

For enhanced marketing

consent, preferences, )
segmentation

campaigns, etc.

Real Time

MARKETING

SAP SALES & SERVICE CLOUD V1/vV2 INSIGHTS APP
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reply.com/syskoplan-reply Reply contact Christian Schmoliner




2’ REPLY

SYSKOPLAN

SAP EMARSYS B2B
ENGAGEMENT

“Marketing Insights App” as direct link
between your marketing and sales team
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Project Details

Project name Your role in the project

L Architect

Application area

Your Message

erﬁails‘re_,,CfM/

Marketing Insights

Consent Information

Opt-In Status

True

E-Mail Address

f.baresi@roma-luce.it -4
Campaign Options
Send pe(sonahzed Company Profile v

SillcampaignsS— 7'

Latest Email-Campaigns
DOI Corfirmation Request Email
Welcome Email with personal interest

Seejlatest

USE CASES IN MARKETING

| want to segment based on
customers interests my
Sales team has captured

| want to target my customer
via social media, having a
certain role.

USE CASES IN SALES

| want to get prequalified ”hot”
leads from marketing which
convert into deals

| want to send personalized
emails to my customers and
track results

reply.com/syskoplan-reply Reply contact

| want Sales to collect opt-ins
as basis for my marketing
communications

As a Marketeer ...

| want to nurture my contacts
to collect more insights and
facts

| want to invite customers to a
webinar/ trade fair having the
right interest

As a Sales Agent ...

| want to talk to my customers
about latest communications
received

Christian Schmoliner

Produkt & Service Interest based Email July 25

Target Lists

Add Contact to Target List

Trade Fair Invitations v

Marketing Interest

Interest Indoor Lighting

Interest Outdoor Lighting

01.062025
02062025
10.07 2025
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| want to support my Sales
team with latest marketing
insights.

| want to perform lead scoring
to provide best qualified
leads to my sales team

| want to inform my customers
about future events, such as
contract expiration.

| want to know my customers
interests my marketing team
has captured

c.schmoliner@reply.de
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